
 

 

Workshop: "Extracting stories from your 
daily load and presenting them efficiently 
online" (10 April, Amsterdam)  

Objective: Boost the capacity of programme communication staff to tell 
programme-wide stories online. 
 
Gareth Harding, Clear Europe 
 
Main learning points 

• Prepare thoroughly before writing. Be clear what type of story you are writing – a 
more personal blog, analysis, feature or op-ed.  

• Know who you are writing for. Assume your reader knows nothing about the topic, axe 
all jargon and explain everything simply. Don’t fall victim to the ‘curse of knowledge.’ 

• Write your story in one or two sentences before you start the article. It will help you 
focus and prevent meandering. 

• Interreg highlights are not stories for stories sake. There must be an underlying 
message. But be subtle. Hook the reader before bombarding them with messages. 

• Look for unusual stories with unexpected twists or extraordinary characters. ‘The first 
hospital in Europe with double nationality’ in Interreg Highlight ‘Medicine knows no 
borders’ story intrigues. 

• Focus on people. Find one or two characters to drive the story. UNHCR stories are 
great at this.  

• Splashes of colour – eyewitness descriptions or vivid quotes –keep readers 
interested. Like this from the Interreg Highlight article on European cultural heritage: 
 

 
 

• Give your story structure. One classic storytelling device is to start with the problem, 
then concentrate on the solution. “Back then…now…thanks to…” 

https://interreg.eu/interreg-highlights/people/medicine-knows-no-borders/
https://interreg.eu/interreg-highlights/people/medicine-knows-no-borders/
https://www.unhcr.org/blogs/
https://interreg.eu/interreg-highlights/cooperation/european-cultural-heritage-in-the-centre-of-attention/
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• Headlines should act like adverts, intriguing readers and drawing them in. They 
should be backed up by a standfirst or subhead – a short description of what the 
article is about. Like this: 

 
 
• Your opening paragraph is key. It should make the reader want to know more, using 

techniques like providing an eyewitness account, a surprising or shocking event, an 
intriguing happening, a colourful quote or rhetorical questions to involve the reader. 
Write and rewrite. 

• Quotes should be quotable. Colour, contrast and simple, everyday language; not 
data, process and technocratic jargon. For example: “Many women gave birth on the 
road,” in Interreg Highlight ‘Medicine knows no borders’ article. 

• Use social media to transport readers to your story. Tell short stories in tweets and 
Facebook posts. Make sure posts are visually rich and say something.  

• Read and reread Interact Communication Toolkit and Interreg Highlights instructions 
for writers. Also, the European Commission’s ‘How to Write Clearly.’ 

• Be bold. Experiment with innovative storytelling techniques. Try to have fun and 
never be boring. 

 

 

Reminder 
If you have a story for Interreg Highlights, please contact eva.martinez@interact-eu.net and 
linda.talve@interact-eu.net 

https://interreg.eu/interreg-highlights/people/medicine-knows-no-borders/
http://www.interact-eu.net/library?title=communication+toolkit&field_fields_of_expertise_tid=All
http://connections.interact-eu.net/communities/service/html/communityview?communityUuid=571f38eb-54c6-4b32-8d12-225223e52305#fullpageWidgetId=Wbcba24ef609e_4513_bce7_ac1c430a6baa&file=2d25fd9f-a6e5-45ec-904e-6feb692f290d
https://ec.europa.eu/info/sites/info/files/clear_writing_tips_en.pdf
https://interreg.eu/interreg-highlights/
mailto:eva.martinez@interact-eu.net
mailto:linda.talve@interact-eu.net

